Commercializing Science and Technology 

Innovative HBS courses open to all Harvard graduate students (undergrads and auditors also welcome, subject to approval)

Professors Lee Fleming & Vicki Sato

Inventing Breakthroughs and Commercializing Science: Fall 2007 Wednesday 3:10-5:30pm, Sept. 5 – Dec. 5 (Orientation and registration for non-MBAs will start at 2pm, Sept. 5, in Aldrich 12)
Science Based Business Models (Fall Course is required prerequisite)

Winter 2008 Wednesday 3:10-5:30pm, Jan. 16 – Feb. 27

_______________________________________________________ 

These innovative courses from Harvard Business School focus on how technological and scientific breakthroughs occur and how to move an idea from the lab to the market.  Graduate students from across campus and from all schools are invited to learn about technology development in the process of transferring Harvard research into society.  Students will:
~ Work with cross-disciplinary teams to develop leading edge research in areas such as biotech, nanotechnology, information technology, and clean technologies.  Both Fall and Winter term courses will feature team-based projects.
~ Learn where breakthroughs are most likely to occur and how to increase their organization’s chances of inventing a breakthrough.
~ Explore the strategic, operational, and ethical issues that arise in the development of breakthroughs.

~ Invent and execute both profit and not-for-profit business models, based on Harvard breakthroughs.

~ Enter business plan contests in the Boston area (and in particular, the HBS contest, for which the Office of Technology Development has provided separate prizes for the best plan based on Harvard research).
To enroll, please email Evgenia Eliseeva (eeliseeva@hbs.edu) a very brief explanation of what you hope to get out of the course.  Evgenia will return enrollment information.
